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As you’ve been building your brand and developing your business, people will have created and shaped their own ideas and 

thoughts around who you are and how they see you.

For example, what you project on social media, in newsletters, in podcasts and more is slowly but surely creating pieces of an overall 

mosaic of you, that once put together, piece-by-piece, creates a whole picture of who you are and what you do.

Your book is this beautiful bridge between you, the author and the receiver, your reader. So, it’s vital to know who that reader is so 

that you can write your book in a way that’s helpful and valuable to them and takes them from where they are now to where they 

want to be when they’ve finished reading your book.

So how do you think about your ideal reader?

1. Start Broad

The best way is to start broad by looking at your community. Because they’re your community of followers, clients etc you’ll know 

what sort of people they are. What sort of vibe does your community have? What are their values, likes and dislikes, aspirations and 

difficulties?

2. Now Distil

Now just think about one person in your community. One person who, preferably, you’ve worked closely with so you know a lot 

about them. If your business is new or you haven’t worked one to one with people then imagine your ideal client or the ideal reader 

of your book.

3. Now Details

When you’ve selected this person then think about their demographic profile (externals like where they live, age etc) then think 

about the psychographics, about the real person inside those demographics, the individual.

Your Relationship with Your Ideal Reader

Think about your ideal reader and think about the relationship you have with that person. What role do you play in their life?

Thinking about all these things will really help you to identify exactly who you are writing your book for and that will make a huge 

impact on both the quality and the content of your book and the reading experience your reader will have.
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